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This report is FREE.  You can now freely redistribute this report 
providing you strictly adhere to the following guidelines. 
 

1) This report must never be sold.  It is intended as free report and must 
remain as such. 

2) This report must never be modified in any way except for re-branding 
(see below) 

3) NEVER SPAM.  The author is strictly opposed to spamming or any 
other form of unsolicited marketing.  This report must only be sent to 
those who have voluntarily requested internet marketing information 
i.e. opted in to your email list. 

 
 
Make Money with this Report. 
 
This report contains embedded affiliate links for both clickbank and 
commission junction.  If you would like to rebrand this report with your own 
affiliate links click here.   
 
This rebranding technology has been made possible by the excellent ViralPDF 2.0. 
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Hi, my name is Paul Manuel (that’s me on the left 
with my son George).  I am lucky enough to be 
living the life of a full time Internet Marketer, hence 
the big smile ☺.  I work from home, I am my own 
boss, and most of my business is on total autopilot.  
Believe me, this is as good as life gets !! 
 
I used to think all the stories of “online riches” were 
all hype, but now I have experienced it for myself, 
and I can tell you there’s gold in them hills, you just 

need to know where to start digging! 
 
This FREE report has been designed to introduce you to one of the key 
marketing techniques I have used to generate $53,386.67 in sales over the 
last 17 weeks.  It’s called “Pay Per Click”, and this report concentrates on the 
leading pay per click provider, Overture ™. 
 
If you are new to internet marketing,  then I recommend you take this FREE 
mini-course “5 Day Guide to Online Profits”.  This course will introduce you to 
the exact strategies I have used to build an extremely successful online 
business in a very short amount of time.  You will be amazed just how simple 
it is !!   Click Here Now to get your FREE 5 day course.  
 
There are two other resources which have been worth their weight in gold :- 
1) Mini Site Profits – by Phil Wiley… Click Here. 
2) The Super Affiliate Handbook – by Rosalind Gardner… Click Here.  
 
It’s fair to say I owe a large part of my success to these books and I can highly 
recommend them to anyone trying to make a living online.  
 
Thanks for reading and I wish you all the very best with your online ventures. 
 
To your success,  

 
Paul Manuel.
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Legal Disclaimer and Liability Limitation:  

 
While all attempts have been made to verify the information provided within this 
book, neither the author or the publisher assumes any responsibility for errors, 
omissions or misinterpretation of the subject matter herein.  The author and publisher 
make no representation or warranties with respect to the accuracy, applicability, 
fitness, or completeness of the contents of this book. They disclaim any warranties 
(expressed or implied), merchantability, or fitness for any particular purpose. The 
authors and publisher shall in no event be held liable for any loss or other damages, 
including but not limited to special, incidental, consequential, or other damages 
arising out of or in connection with the use of this book or any web site with which it is 
linked.  
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Pay Per Click Profits  -  Overture™ uncovered.    
 
 
Introduction to Pay Per Click (PPC) Search Engines 
 
For many years, search engine optimization was cloaked in mystery.  A top 10 

ranking was only for those with finally tuned websites, carefully crafted to attract the 

spiders and feed them what they wanted.   What’s more it could take weeks or 

months to finally get your website featured in the listings, let alone ranking in the top 

10.  Oh boy …. If only there was another way………(drifts off into dream sequence) 

 

 
 
 
 
 
 
 
 
 
 
 

Wouldn’t it be nice if I could choose some select 
keywords or search terms, pick a guaranteed position in
the ranking, and get my website featured in the listings 
within a couple of days……………. 

 
WAKE UP !!  There is another way.  It’s called pay per click search engines. 
 
It all started around 1997/8 with a website called GoTo.com, which then changed it’s 
name in October 2001 to Overture™.  Since then literally hundreds of PPC search 
engines have appeared, but Overture (tm)  is by far the biggest, claiming to reach 
80% of active internet users. 
 
“JUST HANG ON A MINUTE !” I hear you shout. “If Overture reaches 80% of active 
internet users, how come I’ve never heard of them?” 
 
Good question.  Well you may not have heard of them, but you can be pretty sure 
you’ve searched using their engine.  Let me put it another way.  Whenever you have 
searched using Yahoo!, Altavista, Lycos, MSN or Infospace, the top 3 listings will 
have come from the Overture  PPC search engine.   
 
In fact in the first quarter of 2003 alone, 608 million people clicked on Overture   
listings.  What’s more, on average each one of those clicks would have earned 
Overture  $0.37.   Hopefully you can begin to see the scale of this operation! 
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So How Does This All Work ?  
 
A Quick Summary of the steps involved:- 
 
 

1) You sign up for an Overture account at Overture.com.   
 
2) Devise a list of search terms which are specifically relevant to your site. 
 
3) For each search term you will do the following: 

 
o Write an eye catching Title of no more than 40 characters. 
o Write a more detailed Description no more than 190 characters. This 

must accurately reflect the content of the web page you link to. 
o Decide how much you are willing to pay or Bid for a click on that 

particular search term.  The more you pay, the higher the rank position 
you will achieve.  The minimum bid is $0.10. 

 
 
4) A Search Term, Title and Description are collectively referred to as a Listing.  

You will now submit each of your listings to Overture for review.  This can 
take 3 – 5 business days, although I have had listings reviewed within 48 
hours.  Overture have rigorous editorial  guidelines, which your listing must 
adhere to before being put online.  More on this later. 

 
5) You then receive an email informing you that your listings have either been 

approved and are now online, or they have been declined.  
Once your listings are online, hopefully the traffic comes flooding in.  Don’t 
forget this is pay per click, so every time someone clicks on your listing you 
will be charged the amount that you bid for that search term.   
In the case of declined listings, you can logon to your account and view the 
reasons why.  Then adjust your listing to meet the guidelines and re-submit.   

 
6) Using the Overture report tools and your own sales data, you closely monitor 

the performance of your campaign.  Hopefully if your site is converting 
enough visitors into sales then you will be able to increase your bid amount, 
improve your ranking, create more traffic and make more sales ☺.  
Conversely you may find that you have overbid on some search terms and 
your campaign is running at a loss.  This is the real danger of PPC, and for 
this reason alone you must be careful with your approach.  Always consider 
the worst case scenario, and only proceed if you can afford to lose that 
money. 

© Paul Manuel / http://www.clickvibe.com/ - All Rights Reserved   Page 5 

http://www.qksrv.net/click-1172481-10280699


 
Hopefully that quick summary was enough to give you a flavour of what Overture and 
Pay Per Click (PPC) is all about.   
 
“This is a Piece of Cake” I hear you exclaim. “Overture ..….. here I come !” 
 
Whoa there Boy !  Never rush in.   
 
Let’s take a closer look at the details – One step at a time. 

 
 
 
 
 

The Details – One Step at a Time.. 
 
OK.  Before we go rushing in to anything, we need to look at this in more detail.  I’m 
not trying to imply that this is complicated, because it’s not.  But, there are some 
nasty pitfalls, which I will try and help you avoid.  There are also great techniques, 
which I can show you.   
 
 
To keep things simple, I’ll take it one step at a time.  Here goes………… 
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STEP 1… Sign Up with Overture™ 
  
When you signup with Overture you have two options: 
 

1) Fast Track ™ - This has a one time service fee of $199. 
Some of the benefits of this option are as follows: 
 

• Overture experts research your Web site and recommend effective 
search terms based on the content of your site and Overture's 
editorial guidelines.  

• Overture's professional writers create titles and descriptions for 
your search terms that are highly customized and again, meet 
Overture's rigorous editorial guidelines 

• Customized Proposal. An Overture specialist reviews your site and 
prepares a customized proposal including up to 100 search terms 
along with titles, descriptions and bid amounts. You are free to 
make changes, and you always retain full control of your listings.  
The proposed listings will automatically gain editorial approval. 

 
It is true that complying with the Overture editorial guidelines is a challenge in 
itself. Waiting 3-5 days for each listing review, only to find that you have had 
all your listings declined again, can be very frustrating and time consuming.  If 
you are new to Overture, and you like the sound of having some expert 
assistance then this is the package for you. 
 
2) Self Serve – There is no service fee with this option 

As the name suggests, this is the “go it alone” option.  You won’t get any 
expert help regarding your own specific site, and it’s down to you to 
research your campaign and choose your keywords.  With this option you 
must take the time to understand the detailed editorial guidelines before 
submitting any listings.  
If you haven’t got a spare $199 for the Fast Track sign up, then Self Serve 
is the option for you. 
 

NB.  Signup turnaround can take up to 5 business days (3 for the Fast Track 
customers).  Both options require a $50 non-refundable deposit.  This money is not 
wasted however, because it is credited to your account and is used to pay for your 
clicks.   
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Payment Options. 
During the signup process you will need to select a payment option. 
Here you have 3 choices:- 
 

1) Non Stop Traffic Plan.  With this option you authorize Overture to 
automatically charge your credit card with a pre-determined amount when 
your account balance is low.  This happens when you have 3-5 days of 
funds remaining in your account.  The idea of this plan is to ensure that 
your listings always remain online, and your account is not suspended 
due to lack of funds. 
This is great option for those who have a proven campaign, and plenty of 
capital.  But for those who are just starting out with PPC, who may be 
limited by both their budget and their experience, this is not for you.  If you 
make a mistake with your campaign, this option has the capability to run 
you credit card dry overnight ! Approach with caution. 
 

2) Fixed Budget Plan.  This is for advertisers who have a fixed budget for 
their PPC campaigns.  You authorize Overture to charge your credit card 
once a month with a predetermined amount.  If you reach your budget 
cap, your account is temporarily suspended.  When the next budget cycle 
begins, your credit card is automatically charged with the authorized 
amount and your account is re-activated. 
This option offers more control over your finances, whilst maintaining the 
benefits of Overture automation.  Clearly this plan carries less risk than 
the Non Stop Traffic Plan.   If you do not use all of your funds in the 
budget cycle, your remaining credit will be rolled into the following month, 
and your credit card will only be charged the amount required to re-fill 
your account to full budget. 
 

3) Pre Pay Deposit.  This is the “do it yourself” option.  You open your 
account with $50 non-refundable deposit and you manage your funds 
manually.  Overture notify you via email when your account is running 
low. At this point, simply logon on to your account and top it up with 
however much you can afford.  If you exhaust your funds, the account and 
listings are temporarily suspended until you make a further deposit. 
 
Pre Pay Deposit allows total control of your funds.  The golden rule is, 
only credit your account with money you can afford to lose.   Once a 
campaign is well established and results are more predictable, you can 
make your own judgement about how much to spend on PPC advertising. 
For a beginner in net marketing, and PPC, Pre Pay Deposit is probably 
the best option for you.  You retain total control over your spend, and 
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have no fear of your advertising costs spiralling out of control.  On the 
down side, you will need to keep a close eye on your balance if you do 
not want your account to run dry, and have your listings suspended. 
 

 
Action Step 
No time like the present.  Sign up with Overture by clicking here then you’re ready to 
move on to Step 2. 
 
AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()-=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()-=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()- 

=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()-

=[];’#,./`_+{}:@~<>?¬\| 

 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()-

=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()-

=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()- 

=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()-

=[];’#,./`_+{}:@~<>?¬\| 

AbcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890!”£$%^&*()- 

=[];’#,./`_+{}:@~<>?¬\| 
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STEP 2… Choose a list of Search Terms 
 
This is where the fun begins.   I think it’s time to choose to choose a working 
example.  Hmmmm…let me think………….. 
 
OK, let’s suppose your business specializes in guitar strings.  Every kind of guitar 
string known to man,  and your website is the place to buy them.   
We now need to establish two things:- 

1) Does my target market exist on the net ? 
2) How will I reach them. 

 
This is where I introduce to you a very powerful tool supplied to you by those jolly 
nice people at Overture.  It is called the “search term suggestion tool” and it enables 
you to see how many people searched for certain terms via the Overture network in 
the previous month. 
 
The example below shows the results of typing “guitar strings” into the term 
suggestion tool.  As you can see the term guitar string(s) was searched for 8112 
times in April 2003.    

 
 
“Guitar String” is a well targeted search term for your business.  The users searching 
on that term are specifically searching for information about the very product your 
company sells.  Of course, some people may not necessarily be looking to purchase 
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guitar strings online, but are simply browsing for general info.  A proportion of those 
8112 searches however, will be potential customers, and it’s down to you to find 
them, attract them to your website, and close the deal ! 
 
“Guitar String” is a specific search term which will generate focused, targeted traffic, 
and for that you will expect to pay a premium.  As you will soon see, the more 
specific the search term, the more you are likely to pay. 
 
Just out of interest let’s carry out the same exercise for the search term “Guitar”.  The 
results show a whopping 215048 searches on “Guitar” in April alone ! 
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Before you get over excited about a potential quarter of a million customers coming 
to your website every month, let me quickly bring you back down to planet earth. 
 
The search term “Guitar” is broad.  In fact it’s very broad.  People entering this 
search term could be looking for anything from “Who played guitar on Stairway to 
Heaven?” to “How do I make a guitar shaped birthday cake”!! 
 
This search term is so broad that you would probably leave it out of your campaign 
altogether.   If you did decide to include it, then you would be wise to bid very low, 
and also make sure your Title & Description clearly describes what you have to offer, 
and that’s guitar strings.   
 
The Beauty of the Search Term Suggestion Tool 
One of the delights of using this tool on broad terms such as “guitar”  is that it often 
highlights potential markets that you may have never thought of. It helps to generate 
new ideas. 
 
If you re-visit our example you will see that further down, 19672 searches were 
carried out for “guitar tuner”.   Tick, Tick, Tick,……I can hear your brain ticking. 
This is more than twice the searches for “guitar strings” !  You already have a web 
business which is geared up around taking orders online and posting small products 
to customers.  Maybe guitar tuners are a perfect fit for you business model and a 
simple way to expand ? 
 
Look, I don’t know the first thing about running a guitar business, this is just an 
example and is not meant as advise, but you must see the potential here.  This is the 
stuff that ideas are made of.   
 
Another one of the great things about this tool, is that it’s available to everyone, even 
if you don’t have an Overture account.  Click here and have a play. 
 
You will need to think of as many search terms as you possibly can to maximise your 
profile.  Try and get a balance of well targeted terms and broader terms.  Overture 
themselves recognise that the best results are achieved with more that 20 search 
terms.  It is not unusual to have 100 or more.  My most successful campaign has 96 
search terms just for one product.   As you can see just from the two searches I have 
shown above, many specific search terms could be used. “bass guitar string”, 
“acoustic guitar string”, “classical guitar string”.  It might not look like these will 
generate much traffic,  but this is often where the big prizes can be found. 
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 So how much should I bid for a Search Term? 
 
Each individual search term will have a bid amount.  These is the amount you are 
willing to pay each time someone clicks on your link as a result of searching for that 
term.   The more specific search terms generate better targeted traffic, and are 
therefore likely to cost more for a high ranking position. 
 
To give you guide, Overture once again have come up with another excellent tool. 
This is called the View Bids Tool.  This is where you get to see exactly how much 
your competition are paying for their clicks.  Again let’s use “guitar strings” as our 
example. 
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As you can see the top bid for that search term is $0.88.  Don’t always assume that 
this  company is running a profitable campaign. This campaign could be part of a 
long term marketing strategy, to build customer base and expand the company 
profile.   You may not always be able to compete for the No.1 spot. 
 
Looking further down however, $0.30 will buy you a position at No.3.  To be in the top 
3 will have a significant impact on your traffic.  This is what Overture call premium 
listings.  These are the results that will be seen by 80% of the active internet users. 
 
Conversion Rate 
If you don’t already understand conversion rate (CR), now is the time to learn. 
Mathematically CR is easy to understand.  Basically it is the percentage of visitors to 
your site that convert into paying customers.  In other words, if for every 100 visitors, 
2 make a purchase, then your CR = 2.  Easy.  The higher the number , the happier 
you are. ☺  
 
Here’s the formula:- CR =    No. of Sales x 100 
         No. of Visitors 
 
Believe me when I say, this little number is the most important number you need to 
know.   The difference between a CR of 2 and a CR of 1 can mean the difference 
between making $1000s in profit or only just breaking even. 
 
It is important to recognise that a website in itself does not inherently have a CR. 
You may hear people say “My site is currently performing with a CR of 3.2”.  What 
they really mean is their campaign has a CR of 3.2.  A good CR is the result of a 
well performing web site combined with a successful marketing campaign.   
 
Take our guitar string site.  If 90% of our traffic are looking to buy a guitar, but all we 
sell is strings, than our conversion rate might be 0.2, and we’re losing money hand 
over fist.  On the other hand, if 90%  of our traffic are searching for a service that 
enables them to buy any kind of guitar string online, we could have a CR of 6 and 
we’re in the money. 
 
 
 

Although the design of a website is important, the success of that site as a 
profitable business hinges on the quality of the traffic. 
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OK – So let me ask again - How much shall I bid ? 
 
Well if you are a new online business, (let’s assume you are), at this stage you do not 
know your conversion rate.  “What’s a good Conversion Rate ?” I hear you ask.  
Again it’s all a matter of maths.  You could argue that a business that only converts 
one in a thousand cutomers ie. a CR = 0.1 is plausible because they have enormous 
profit margins.  But most of us prefer our business to be a little more predictable.   A 
CR of 2.0 or above should be aimed for.  Anything above 5 is fantastic.  Anything 
above 10 is totally amazing (NB if you achieve a CR over 10 please email me and let 
me know how the hell you do it. Thanks. ☺) 
 
If it’s any help, I have a site that is living proof that a CR of 5.5 is consistently 
achievable, and very profitable. 
The graph below shows daily CR (green dots) and 30 day rolling average CR. 
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The blue bars indicate daily traffic.  As you can see, even on days with 700 visitors 
the CR can vary significantly.  In this example the CR has varied between 1 and 11.  
The point I’m trying to make here is if you only make one sale in your first 200 
visitors, that does not mean your campaign has a definite CR of 0.5, and your 
doomed to fail.  It can take between 3000 and 5000 visitors before you start to see 
the big picture.  Having said that, if you haven’t made a sale after 1000 hits then 
something is seriously wrong.  Just use common sense, and don’t take your eye off 
the ball.  

Conversion 
Rate - CR Traffic 

Visitors per day 

 

© Paul Manuel / http://www.clickvibe.com/ - All Rights Reserved   Page 15 



So to continue with our guitar string company.  We have decided that we will shoot 
for a respectable CR of 2.0 for starters.  Lets also assume that an average sale of 
our guitar string packages will be $25.  
 
So for every 100 visitors we hope to make $50 in sales (2.0 x $25). 
At $0.30 a click our PPC costs will be $30 ($0.30 x 100) 
Therefore our profit will be $20 ($50 sales - $30 PPC costs) 
 
Your Break Even CR can be calculated as follows: 
 
 Break Even CR =  Cost Per Click  x 100 
        Profit Per Sale 
 To use our example: 
    $0.30 x 100 = 1.5 
        $20.00 
 
What this means is even if your campaign converts at a CR of 1.5, you will break 
even.  This data helps you to get a feel for the risks involved.   
 
For the last time – HOW MUCH SHOULD I BID !!? 
 
We have already established our business model allows us to pay $0.30 for  a highly 
relevant search term such as “guitar strings”.  Therefore, use this as guide, for the 
rest of your search terms. 
 
A Super Mega relevant search term such as “Ernie Ball Super Slinky Guitar Strings”, 
you may bid a little higher.  A broad search term such as “guitar”, you will bid much 
lower (if at all). 
 
Do not get mesmerized by the fantasy that these broad search terms will bring you 
1000s of customers.  Often all you will get is lots of casual browsers, who are not 
converting into paying customers, but costing you money every time they click on 
your link. 
 
One approach you may want to try is to launch your campaign on a small scale, 
submitting only very specific search terms.  Leave the broad ones out completely. 
This may limit the traffic, and therefore take longer to get any decent stats together, 
but what it will eventually tell you is the best CR you are likely to get.  The only way to 
increase your CR from here will be to improve the functionality, sales copy, 
promotions etc. on your website.   
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If you manage to achieve a high CR with this method then gradually introduce some 
broader search terms.  This is highly likely to cause your CR to go down, but if the 
traffic goes up significantly, then your overall profit may also increase. 
 
It’s all a case of doing the math, and finding a balance that suits your business. 
 
One last example, then we’ll move on. 
 
To demonstrate the point I made above:- 
 
Example 1 – Targeted campaign 
Assume our targeted campaign achieved a CR of 5 (very good) and 1000 visitors in a 
month.  Our average sale was $25 and our average cost per click CPC was $0.30 
 
The formula 

Profit  = Traffic x Sale Price x CR      -  Visitors x CPC 
        100 
 

        1000 x $25 x 5       - 1000 x $0.30 = $950 
        100 

Example 2 – Broader campaign 
We now add some broader search terms.  As expected our traffic goes up to say 
5000 visitors a month, but our CR drops to 2.5.  Our average sale remains at $25 but 
our average CPC drops to $0.25 because we are paying less for the broader search 
terms. 
 
The formula 

Profit  = Traffic x Sale Price x CR      -  Visitors x CPC 
        100 
 

          5000 x $25 x 2.5  - 5000 x $0.25 = $1875 
        100 

And there you have it, our CR has gone down but our monthly profits have almost 
doubled.  It doesn’t always work as nicely as this, but these are the principals, it’s up 
to you to apply them.  Always have a structured approach to your campaign. 
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STEP 3… Writing Titles and Descriptions (T&Ds)  
 
To make a listing, each search term will need a title and description.  This is the text 
that will appear in the search engine results.  Effectively this is your advert, so it 
needs a lot of thought.  The title will appear in bold, and will act as the hyperlink to 
your website.  The description appears below. 
 
In the case of Overture your title is currently limited to 40 characters, and the 
description is limited to 190 characters.  I have found the best way to prepare your 
listings is in a spreadsheet such as Microsoft Excel.  In row 1 create three column 
headings as follows: 
 ColumnA “Search Term” 
 ColumnB “Title” 
 ColumnC “Description” 
 
Start by entering the list of search terms that you devised in Step 2 and entering 
them into the first column of your spreadsheet.  Make sure you get the spelling 
exactly right, because later on you will be cutting and pasting this data directly into 
the Overture submission tool. 
 
Next select the whole of column ‘B’ by clicking on the ‘B’ button at the top of the 
column.  The whole of column B should now be highlighted.  Move to the tool bar and 
click on ‘Data’ , and select ‘Validation’.  Configure this box to match the one shown 
below.  This will prevent you from entering a title greater that 40 characters.   
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Now do the same for column C, but this time set the maximum text length to 190 
characters (the maximum description size).  
 
Believe me when I say, this validation trick will save you a whole load of time, as it 
will warn you every time you try and write a T&D which exceeds the Overture 
guidelines.  As you will see later, the Overture submission tool limits the amount of 
time you have to 20 minutes.  If you are trying to submit 80 listings, you cannot afford 
to be messing around re-writing descriptions because they are too long. 
 
 So What do I Write in my T&Ds ? 
 
Ah Ha. The million dollar question!  
Before we go any further I must bring something to your attention.  Your T&Ds must 
not only meet Overture guidelines, but another far more important set of rules.  

 
It’s called THE LAW ! 

 
Now I’m not a lawyer, and I am unable to give you advise in these matters, but what I 
can say is that every country has a set of guidelines which must be met when it 
comes to advertising and promotion.  If you break those rules, innocently or 
otherwise, you could end up in a whole heap of trouble.  The responsibility rests with 
YOU in ensuring that your business complies.   
 
In the US, the Federal Trade Commission (FTC) are making big steps to ensure that  
online  businesses comply with these regulations.   
 
Click here for some useful advertising guidance from the FTC: 
http://www.ftc.gov/bcp/guides/guides.htm 
 
Fair Trading is for the benefit of everyone, both the consumer and the merchants.   
If you are going to build an online business, don’t get dragged down with the hype 
and baloney approach.  Build yourself an upfront legitimate business that can deliver.  
When it comes to matters of compliance, you are always best to seek the advice of a 
professional, ideally one that specializes in the net. 
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Enough about that – back to the matter in hand.. 
 
Here are a few tips to writing T&Ds:- 
 

• Your title and description must be factual.  Do not make false promises on 
your link, as you will devalue the quality of your traffic.  What’s more, you may 
lose a potential customer if they turn up at your site to find it did not meet their 
expectations.  This makes the visitor feel misled, he or she will immediately 
lose trust in your company and therefore will not be in the frame of mind to 
spend money with you. 

• Include the words from the search term.  Try and make sure the words 
from your search term, also exist in both your title and description.  Often 
these words will be automatically highlighted by the search engine, and 
Overture have statistics that indicate this technique increases click through 
rate (CTR). 

• Where appropriate, write a different T&D for each search term.  Not 
everyone does this.  Why, because it’s more work.   When you come to 
submit your search terms you have an option to have one generic T&D for all 
of your terms.  This works fine and the submission process is quick and easy.  
But if you want to go the extra mile, then write a dedicated T&D for each 
search term.  The may only vary slightly, but the closer your description 
relates to the search term, the better chance you have of receiving that click. 

•  Try and make your ad stand out from the rest. Take a look at your 
competition, and try and be unique.  If you can create an element of intrigue, 
even better. 

• Keep your sentences short.  If, like me, you’re a waffler (waffle, waffle, 
waffle..) then you need to break this habit when it comes to writing ads.  
People using search engines want their info. short, sharp and to the point. 

• And Last , but by no means Least , comply with the Editorial Guidelines. 
Yep, there’s no avoiding it, so don’t try and fight it.  Unless you’ve gone for 
the Fast Track sign up option (which I’m beginning to think is a damn good 
idea !) , then you are going to have to go through the Overture Editorial 
Review process.  These guidelines are rigorous, but for very good reason.  It 
is Overtures aim to keep their results as relevant as possible, that way the 
people using the Overture search engine will get the information they are 
looking for quickly and easily.  Simple. 
If you are going it alone with the self serve option then do your self a favour,  
print off a copy of the editorial guidelines and get reading.  You will find them 
here….Do this before you start composing your T&D’s, it will save you time in 
the long run. 
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Here is a list of some common mistakes which will cause your listing to be 
declined:- 

• Back Button.  Don’t disable it.  The user must be able to return to 
Overture with one click of the browser back button. 

• Do not use superlatives (e.g. "World's Greatest", "Biggest" or "Best") in 
your title and description.  

• Do not use exclamation points or unnecessary capitalisation (ALL CAPS).  
• Do not use the symbols "&", "$" in place of the words "and" or "money".  

• Do not use symbols excessively (e.g. "$$$", "++great deal++").  

• If you are an affiliate, make sure you declare it in your description. 
• URL.  Make sure it works, and the landing page is relevant to the search 

term. 
• Popups.  Don’t use them.  If your landing page generates a popup your 

listing will be declined. 
 
 
 
Time is 12:00 
Phew that’s enough writing for this morning! - I’m about to take a lunch break -  I’ll  
see you back here soon. 
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Time is: 13:27 
May a just digress for 5 mins.  I have just experienced a wonderful sensation.   
 
I’m lucky enough to live on the coast, and for lunch I took a 10 minute walk down to 
our local marina.  The sun is bright and warm.  The air is fragrant and fresh.  Summer 
has arrived. 
 
From our local bar named “the boat house” I find myself a nice sunny spot on the 
veranda.  I order some light lunch, and a chilled beer.  From here I can see the fancy 
yachts and pleasure cruisers setting off for a quick jaunt.  I can watch the sea birds 
take flight.  I can smell the sea air.  I can observe the comings and goings of all kinds 
of people.    
 
But above all – I can relax (at last).  This is the life of an Internet Marketer. 
 
Just for fun I ask myself some questions:- 
How many meetings do I need to attend this afternoon – Answer… NONE 
How many deadlines do I have to meet – Answer…….NONE 
Will I have to work late to get through this ridiculous workload  - Answer..NO 
What time is my Boss expecting me back from lunch… Answer…I Am the Boss ! 
 
I just wanted to let you know that this is what I have always dreamed of.  And if you 
put your mind to it… YOUR Dreams Can Come True ☺ Click Here and I will reveal 
exactly how I made this dream a reality, and  how YOU can do the same.  It’s FREE 
advice so you’ve go nothing to lose. 
  
 
Back to the job in hand…….continue to STEP4 
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STEP 4… Submitting Your Listings.  
By now you should have spreadsheet comprising all of your search terms, titles and 
descriptions.  The next step is to submit these to Overture for editorial revue. 
 
Logon to your Overture account and you will be taken into the Direct Traffic 
Centre®.   This is where you control everything about your account.  Managing 
listings, changing bids, adding funds etc. etc is all done from the DTC. 
If you haven’t yet signed up with Overture, then you will need to do so now. 
Click Here to sign up. 
 

Click on and you will be taken to a page with a box called enter 
search terms.  From your spreadsheet select all of your search terms from column 1 
and ‘copy’.  Then return to the Enter Search Terms box on your browser and hit 
paste.  All of your search terms should appear here, one below the other.  If all looks 
well then hit ‘continue’. 
 
The next page is where you set your bids for each term.  This page will indicate the 
search volume for that term for the previous month.  On the right of the screen you 
will also see an estimate indication how much you would need to spend to achieve a 
5% click through rate, the volume of traffic this is likely to generate and the estimated 
cost for that month.  This is only meant as a guide but is worth checking out.  It may 
help you see if you have made any glaring mistakes. 
 

 
 

This is the point at which you enter your bids for each item.  The default is set to 
$0.10 which is the minimum bid allowed.  If you are still unsure at this stage about 
how much to bid then leave the bid at $0.10.  This means that it will go in at the 
bottom of the pile.  This is not a problem because once your listing is authorised, you 
can logon and change the bid amount.  This takes effect immediately, and is not 
subject to editorial review.   Having said that, if you’ve got to this stage and are still 
confused about how much to bid, this tells me you have not done enough preparation 
and need to go back and clarify your plans. 
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Pay particular attention to bid amounts when you enter them.  I would not want to see 
you enter $3.50 instead of $0.35 by accident…..Ouch … that could be an expensive 
mistake. 
 
 A word about Auto Bidding 
When you submit your listings they will be automatically set to auto bidding. 
This means that the bid you place is the maximum you are willing to pay for that 
term.  However, you will only ever pay $0.01 above your nearest competitor.  This is 
great because Overture are ensuring maximum exposure from your ad. spend in real 
time.   
 
For example. 
  If your max bid for ‘guitar strings’ is $0.30, but your nearest competitor 
(ie the guy one below you ) has a max bid of $0.25, then you will only pay $0.26 per 
click.  Suppose that competitor drops off the scene for a while, then you have a new 
nearest competitor and they are only paying $0.20 per click.  For this time period you 
will only pay $0.21 per click. 
 
All of this happens totally automatically.  But no matter what, you will not pay more 
than your max bid.  You can change your bids to a fixed amount, but I can’t really see 
the point. 
 
 
Once you are happy that all your bids are entered correctly, click continue.  Here you 
are given two choices.  You can enter a single generic T&D for all your search terms, 
or individual T&Ds for each term separately.  The process is the same for both, only 
one is obviously quicker than the other.  From here on in, just cut and paste the titles 
and descriptions from your spreadsheet into the boxes allocated. 
 
You will also need to enter the URL of your website here.  It goes without saying that 
if you get this wrong, your listing will be declined.  If you have chosen to enter unique 
T&Ds for each term, there is still an element of automation if you wish to use it. 
For example, next to the URL box there is a copy URL function which, when clicked, 
will automatically copy you URL into all the boxes below.  This saves time and helps 
avoid typos. 
 
Once you have completed all of the boxes, click submit, and that’s it.  
Congratulations, your listings have gone for review, and you should hear within 3 – 5 
days if they have been approved or not.   
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At any point you can check the editorial status of your listings.  This is done from 

within the Direct Traffic Centre ®  by clicking on followed by 
Editorial Status. 
 
Click on  Pending Listings here you can see the listings under review, and also an 
estimate of when they are likely to be online.  There is also a link called View URL  
which enables you to check the link to your website and make sure it goes to the 
correct landing page. 
 

 
 

Now all you have to do is wait……………….. 
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STEP 5… Check out your listings 
 
DING !   Was that an email arriving in my inbox.    
 
Ooh Ooh it’s from Overture – let’s take a look. 
 
YIPEE !! – the listings have been approved. 
 
Quick – let’s go to an overture partner site – Umm, think ,think…. – I know – Lycos 
 
Types in  “g u i t a r   s t r i n g s “ – Enter 
 
Da da – there it is – No.1 – Strings ‘ R’ Us  (how original) . 
 
Don’t Click on it  –  It’ll cost ya !  ☺ 
 
 

 
 
 
If you have been unfortunate enough to have you listings declined, don’t feel too 
disappointed, it’s not uncommon.  If you return to Editorial Status  there is a tab called 
declined listings.  Here you will see the listings that were not approved, and an 
indication to the reason why.  Try and understand the reason for the declination, 
adjust your listing accordingly and re-submit.  If you are unsure, of the reason, drop 
an email to the overture support team asking for some further clarification.  I have 
always found them extremely helpful. 
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STEP 6… Measure, Analyze, Re-Calculate and Adjust. 
 
It’s a sad fact but some  campaigns don’t work first time.  Sometimes the results are 
disappointing.  This can be disheartening, especially if you have put a whole load of 
effort into the research, the campaign, the website and so on. 
 

This is the point you feel like giving up. 
 
I’ll let you into a Secret.  This is the point that most people do give up.  Actually, to be 
honest, a lot of people, don’t even make it this far.  So if you have reached this point 
then WELL DONE ! 
The key to success with most things in life is persistence.  You have to be strong 
enough to pick yourself up, dust yourself off, and keep on going ! 
 
If your campaign is not performing, then you need to understand why.  Overture offer 
some excellent reporting tools that can be found in the Direct Traffic Centre®.  To 
find these logon to your account and click on reports. 
 
Overture’s online reporting tool is excellent.  It also gives you the option to download 
the report into a spreadsheet if you really want to play with those figures.  When a 
campaign is not performing too well, take a close look at the search terms that are 
costing you the most money.   Here’s a tip.  Watch out for expensive search terms 
with low CTR (click through rates).  More often than not this will indicate that you 
have overbid on a broad search term.  The visitors are not highly targeted and it’s 
costing you big time.  Consider reducing your bid, or removing the term altogether.  
Sure, your traffic will drop, but your overall campaign may become far more 
profitable. 
 
At the end of the day it’s PROFIT that you’re interested in, not high volumes of traffic.  
 
Many thanks for reading this report.  I hope you have found it useful.  
Stay up to date with my latest free reports by signing up to my FREE mini-course  
“5-Day guide to Online Profits”  Click Here Now. 

 
 
To Your Success, 

 
Paul Manuel 
 

P.S. To get started with Overture Click Here. 
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